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S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 

 

19MBA1C1: PERSPECTIVES OF MANAGEMENT 

 

 
UNIT - I:  

Management – Evolution of Management Thought -Principles of Management – Functions of 

Management - Social Responsibility of Management.  

 

UNIT - II:  

Planning – Nature, Purpose and Importance of Planning-Types of Plans-Steps in Planning-

Planning Premises and Forecasting – process of Decision Making-Decision Tree Analysis.  

 

UNIT - III:  

Organization – Principles of Organization – Formal and informal Organization – types of 

Organization Structure – Line and Staff Relations – Delegation – Decentralization –Span of 

Control.  

 

UNIT  – IV:  

Directing- Leadership Theories and Styles –Motivation –Theories: Maslow’s Theory and 

Herzberg’s Theory.  

 

UNIT- V:  

Control-Importance, Steps, Processes, Techniques-PERT/CPM-Total Quality Management.  

 

(Case Study is compulsory in all Units) 

 

Suggested Books:  

 

1. Louis A Allen, Management & Organisation, McGrawHill,New York  

2. A.Pardhasardhy & R.Satya Raju: Management Text and Cases, Prentice Hall of India.  

3. AS Lather, M Handa, Cases in Management, Wsdom, Delhi  

4. Heinz Weihrich & Harold Koontz, Essentials of Management, Tata-McGraw Hill,ND  

5. JS Chandan, Management: Theory & Practice, Vikas, New Delhi  

6. RW Griffin, Management: Principles and Applications, Cengage,New Delhi  

7. Prem Vrat,KK Ahuja & PK Jain, Management Cases, Vikas, New Delhi  

8. Laura P Hartman, A Chatterjee, Perspectives in Business Ethics, TMH, ND  

9. Earnest Dale, Great Organisers, McGraw Hill  

10. Peter F Drucker, The Practice of Management, McGraw Hill  

 

 
 



 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 
 

19MBA1C2: ACCOUNTING FOR MANAGEMENT 

 

UNIT - I 

Accounting for Management –Nature and Scope – Management Process and Accounting – 

Financial Accounting Vs Cost Accounting Vs Accounting for Management – Role of Account 

in Modern Organization. 

 

UNIT - II 

Financial Accounting System – Generally Accepted Accounting Principles and Accounting 

Standards Governing Financial Statements – Contents of Profit and Loss Account – Balance 

Sheet (Theory only). 

 

UNIT - III 

Elements of Cost – Cost Sheet Preparation – Absorption Vs Marginal Costing –Cost –Volume – 

Profit Analysis – Cost Behaviour – Breakeven Analysis – Contribution Approach –Profit 

Planning. 

 

UNIT - IV 

Cost Concepts for Decision making – Decision Making Process – Decision Situations- Sales 

Volume Decisions – Pricing and Special Order Pricing – Make / Buy Decisions – Product 

Decisions- Addition, Deletion and Alteration of Mix – Plant Shutdown Decision. 

 

UNIT – V 

Budgeting – Types of Budgets – Financial Vs Operation Budgets – Short Term Vs Long Term 

Budgets – Construction of Cash Budget- Flexible Budget – Master Budget – Management 

Control and Budgeting – Performance Budgeting and Zero Based Budgeting. 

 

(Case Study is compulsory in all Units) 
 

Suggested Books:  
 

1. I. M. Pandey : Management Accounting Vikas Publishing House.ND  

2. Needles, Financial Accounting, Cengage, New Delhi  

3. Jawaharlal, Accounting for Management, Himalaya, Mumbai  

4. Hilton,Ramesh & Jayadev, Managerial Accounting, TMH, New Delhi  

5. B.Banerjee, Financial Policy & Management Accounting,PHI, New Delhi  

6. P Periasamy, A Text Book of Cost & Management Accounting, Himalaya, Mumbai  

7. Horngren, C.T., Introduction of Management Accounting,, Prentice Hall of India.  

8. Khan and Jain, Management Accounting, Tata Mc Graw Hill , Delhi.  

9. Blocher, Chen, Cokins and Lin, Cost Management, A Strategic Emphasis, TMH, ND  

10. Porwal, LS, Accounting Theory, TMH, New Delhi  



 

 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 

 19MBA1C3: BUSINESS ENVIRONMENT 
 

UNIT - I 

Business Environment: Components and Significance – Economic Scope – Cultural, Political, 

Technological and External Factors Influencing Business Environment – Dimensions of 

International Business Environment – Challenges.  

 

UNIT - II 

Structure of Indian Economy ; Economic systems- Economic planning with special reference to 

last three plans, public, private joint and cooperative sectors - Industrial Policy of the 

Government - Policy Resolutions of 1956, 1991 Industrial Policy and Economic Policy - 

Subsequent policy Statements 

  

UNIT - III 

Indian Companies - Competitiveness, Changes and Challenges, Sustainable Development, 

Social Responsibilities, Ethics in Business- Competition Act 2002 - Emerging Trend in Indian 

Business Environment. 

  

UNIT - IV 

International Trade Theories, Balance of Payments – Concepts, Disequilibrium in BOP: 

Methods of Correction - Trade Barriers and Trade Strategy - Free Trade vs. Protection -World 

Financial Environment: Foreign Exchange Market Mechanism, Exchange Rate Determination, 

and Euro Currency.  

 

UNIT - V 

International business environment: Globalisation: International Economic Integration, Country 

Evaluation and Selection, Foreign Market Entry Methods, International Trading Blocks – Their 

Objectives; WTO Origin, Objectives, Organization Structure and Functioning – WTO and India.  

 

(Case Study is compulsory in all Units) 

Suggested Books:  

1. Chidambaram, Indian Business Environment, Vikas, New Delhi  

2. Suresh Bedi: Business Environment, Excel, New Delhi.  

3. K.V.Sivayya and VBM Das: Indian Industrial Economy, Sultan Chand Publishers, Delhi.  

4. Pandey G.N., Environmental Management, Vikas Publishing House.  

5. Sundaram & Black, International Business Environment – The Text and Cases, Prentice Hall 

of India.  

6. Ghosh PK., Business Environment,Sultan Chand & Sons, New Delhi  

7. Daniel John D and Redebough, Lee. H., International Business, Addision Wesley India  

8. Saleem, Business Environment, Pearson, New Delhi.  

9. Bhalla, V.K., & S. Sivaramu, Intl. Business Environment and Business, Annual Publications. 



 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 

 19MBA1C4: MANAGERIAL ECONOMICS 
 

UNIT - I 

Introduction: Nature and Scope of Managerial Economics; Objectives of the Firm-Traditional 

Theory, Sales and Revenue Maximizing Theories, Managerial Theories and Behavioral 

Theories; Profit Maximization. Vs. Wealth  Maximization. 

  

UNIT - II 

Demand Analysis : Demand-Meaning, Determinations Of Demand, Demand Function; Law of 

Demand; Elasticity of Demand –Price, Income, Cross and Promotional or Advertising Elasticity 

of demand, Managerial Uses of Elasticity of Demand; Demand Forecasting. Demand 

Forecasting Methods for Existing and New Products, Criteria for Good Forecasting Method. 

  

UNIT - III 

Production Analysis: Production Function –Law of Variable Proportions, Isoquant and Isocost 

Curves, Least Cost Combination, and Returns to Scale; Economies of Large Scale; Cobb-

Douglas Production Function - Cost concepts and Cost Oriented Pricing Methods. 

 

UNIT - IV 

Market Analysis: Price and Output Determination under Perfect Competition, monopoly, 

monopolistic competition, oligopoly.  

 

UNIT - V 

Introduction to Economic Optimization techniques- constrained and unconstrained techniques, 

National Income concepts, inflation – types and causes of inflation – measures to control 

inflation. Phases of business cycles.  

 

(Case Study is compulsory in all Units) 

Suggested Books:  

1. Dean,Joel: Managerial Economics, PHI., New Delhi  

2. DN Dwidvedi, Managerial Economics, Vikas, New Delhi  

3. Trivedi M.L: Managerial Economics, Theory and Applications, TMH,ND  

4. Mark Hirschey, Managerial Economics: An Integrative Approach, Cengage, New Delhi  

5. Mehta, P.L: Managerial Economics, Text and Csaes, S.Chand & Co  

6. Mittal A., . Managerial Economics, Text and Csaes, Wisdom, Delhi  

7. Mithani, D.M: Managerial Economics, Theory and Applications, Himalaya Publishing.  

8. Attmanad; Managerial Economics, Excel publications.  

9. G.S.Gupa, Macro Economics: , Theory and Applications, Tata McGraw Hill.  

10. Dwivedi, D.N. Macro Economics: Theory and Applications, Tata McGraw Hill



 

 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 
 

19MBA1C5: MANAGERIAL COMMUNICTION SKILLS 

 

UNIT – I  Role of Communication in Business – Objective of Communication – The Process of Human 

Communication – Media of Communication, Written Communication – Oral Communication – Visual 

Communication, Audio Visual Communication – Silence - Developing Listening Skills – Improving Non–verbal 

Communication kills – Understanding Cultural Effects of Communication. 

  

UNIT – II        Managing Organization Communication - formal and Informal Communication- Intra and 

Personal Communication – Models for Inter Personal Communication – Exchange Theory, Johari Window 

and Transactional Analysis.  

 

UNIT – III Managing Motivation to Influence Interpersonal Communication – Inter-Personal Perception – 

Role of Emotion in Inter Personal Communication- Communication Styles – Barriers of Communication – 

Gateways to Effective Interpersonal Communication  

 

UNIT – IV Business Writing Skills – Significance of Business Correspondence, Essentials of Effective 

Business Correspondence, Business Letter and Forms, Oral Presentations – Meetings, Telephone 

Communication – Use of Technology in Business Communication, E-mail Messages. 

  

UNIT – V Report Writing – Meaning and Significance; Structure of Reports; Negative, Persuasive and 

Special Reporting; Informal Report – Proposals; Formal Reports; Organization of Press Report.  

 

(Case Study is compulsory in all Units) 

Suggested Books:  

1. K Bhardwaj, Professional Communication, IK Int Pub House, New Delhi  

2. Krizan, Merrier, Logan and Williams, Effective Business Communications, Cengage, New Delhi. 

3. HC Gupta, SG Telang, Business Communication, Wisdom, Delhi  

4. Penrose, Business Communication for Managers, Cengage, New Delhi  

5. McGrath, Basic Managerial Skills for All 5th ed., Prentice Hall of India.  

6. Urmila Rai & S.M. Rai, Business Communication, Himalya Publishers,  

7. Meenalshi Raman—Business Communication Oxford University Press.  

8. Lesikar I Flatley, Basic Business Communication, Tata McGraw Hill.  

 

 
 



 

 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 

19MBA1C6: ORGANISATIONAL BEHAVIOUR 

 

UNIT - I 

Meaning and scope of OB-Challenges and opportunities – Foundations of Individual behaviour, values, 

attitude, job satisfaction, personality, perception and emotions.  

 

UNIT - II 

Motivation-Theories, Group dynamics – Leaderships styles. 

  

UNIT - III 

Organizational conflict-causes and consequences-conflict and Negotiation.  

 

UNIT - IV 

Organisational change, change process resistance to change and Organisational Development. 

  

UNIT - V 

Organisational Culture-Creating an Ethical Organisation-Managing Stress-Organisational Effectiveness..  

(Case Studies are Compulsory) 

 

Suggested Books:  

1. Udai Pareek, Organizational Behaviour, Oxford University Press.  

2. Karam Pal, Management Process and Organisational Behavioujr, IK Int Pub Hourse,ND  

3. Moorhead & Griffin, Introduction to Organizational Behaviour, Cengage, New Delhi  

4. Arun Kumar and Meenakshi, Orgnisational Behaviour, Vikas, ND  

5. Fred Luthans, Organisational Behaviour, McGraw Hill, New Delhi  

6. RK.Suri, Organizational Behaviour, Wisdom Publication  

7. Aswathappa K, Organisational Behaviour, Himalaya, Mumbai  

8. Neeraj Kumar, Organisational Behaviour, Prentice Hall  

 

 
 

 
 
 



 

 

  

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-I SYLLABUS 

(With effect from 2019-20 Admitted batch) 
 

19MBA1C7: QUANTITATIVE TECHNIQUES FOR MANAGEMENT 

 

UNIT - I 

Concept – Nature, Scope and importance of quantitative techniques – Applications of quantitative techniques in 

business decision making. 

 

UNIT - II 

Measures of Central Tendency – Measures of Dispersion –Simple Correlation and Regression Analysis – 

Concept and Applications of Multiple Regressions. 

  

UNIT - III 

Concept of Probability- Probability Rules – Joint and Marginal Probability – Baye’s Theorem- Probability 

Distributions- Binomial, Poisson, Normal and Exponential Probability Distributions. 

  

UNIT - IV 

Sampling and Sampling Distributions – Estimation – Point and Interval Estimates of Averages and proportions of 

small and Large Samples –Concepts of Testing Hypothesis –One Sample Test for Testing Mean and Proportion 

of Large and Small Samples.  

 

UNIT - V 

Tests Two Samples –Tests of Difference between Mean and Proportions of Small and Large Samples – Chi-

square Test of Independence and Goodness of Fitness- Analysis of Variance.  

 

Suggested Books:  

1. K.V.Sivayya and K.Satya Rao Business Mathematics  

2. Anderson, Quantitative Methods for Business, Cengage, ND  

3. Nagar, Das – Busic Statistics, Oxford University press  

4. CR Kothari, Quantative Techniques, Vikas, ND  

5. Shenoy, Sarma and Srivatsava, Quantitative Techniques for Management, New Age,ND  

6. N.D.Kothari, Quantitative Techniques, in Management, Tata McGraw Hill, 2001.  

7. S.P.Gupta Statistical Methods for Management  

8. Anand Sharma, Quantitative Techniques for Decision Making, Himalaya, Mumbai 11  

 

 

 

 

 

 

 

 



 

 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

 (With effect from 2019-20 Admitted batch) 

 

19MBA2C1: MARKETING MANAGEMENT 

 
 

 

Objective: to develop an understanding of the concepts, issues and strategies in marketing and its 

management.  

 

Unit – I Importance and Scope of Marketing: Concepts of Marketing; Marketing Management Tasks; 

Marketing Environment; Marketing and Customer Value - Industrial Marketing, Services Marketing, Global 

Marketing.  

 

Unit –II: Marketing Information System and Marketing Research; Consumer Behaviour and Buying 

Decision Process – Organization Buyer Behaviour – Market Segmentation and Targeting.  

 

Unit – III: Development of Marketing Offerings Strategy – New Product Development–Product line and 

Decisions–Product-mix–Product Differentiation – Product Life Cycle Management - Brand Management - 

Packaging.  

 

Unit – IV: Pricing Strategies and Programs; Setting the Price – Adapting the Price – Initiating Response to 

Price Changes - Delivering Value: Designing and Managing Value Networks – Channels of Distribution.  

 

Unit – V : Communicating Value: Designing and Managing Marketing Communications – Advertising – 

Direct Marketing and Personal Selling – Sales Promotion – Events and Public Relations and Public 

Relations : Competitive Marketing Strategies- Emerging Trends in Marketing: Networking Marketing-Viral 

Marketing-Ambush/Guerilla Marketing-Green Marketing-Direct Marketing etc.  

 

(Case Study is compulsory in all Units) 

Suggested Books  

1. Kotler,Keller,Koshy & Jha, Marketing Management, Pearson, New Delhi  

2. William J Stanton, Fundamentals of Marketing, McGraw-Hill, New Delhi.  

3. Arun Kumar and Meenakshi, Marketing Management, Vikas, New Delhi  

4. Pride and Ferrell, Marketing Management: Planning,Implementation & Control, Cengage, ND  

5. Rajan Sexena, Marketing Management: Text cases in Indian Context.  

6. Keith Blois - Oxford Textbook of Marketing Oxford University Press.  

7. Zinkota & Kotabe : Maketing Management , Prentice Hall of India.  

8. Joel R.Evans & Barry Berman : Marketing, Wiley India, New Delhi.  

 

 

 

 

 

 

 

 



 

 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

(With effect from 2019-20 Admitted batch) 

 

19MBA2C2:  FINANCIAL MANAGEMENT 

 

 

Objective: to equip the students with basic principles of Financial Management and Techniques.  

 

Unit- I: Nature , Scope and Objectives of Financial Management, Goals of FM-Profit Maximization Vs 

Wealth Maximization – Finance Functions – Financial Planning and Forecasting - Role of Financial 

Manager – Funds Flow Analysis – Cash Flow Analysis.-Ratio Analysis.  

 

Unit-II: Financing Decision: Financial Leverage – EPS-EBIT Analysis –Cost of Capital – Weighted 

Average Cost Capital – Capital Structure – Factors Affecting Capital Structure Theories of Capital 

Structure.  

 

Unit – III: Investment Decision: Nature and Significance of Investment Decision- Estimation of Cash Flows 

– Capital Budgeting Process – Techniques of Investment Appraisal: Pay Back Period; Accounting Rate of 

Return, Time Value of Money- DCF Techniques –Net Present Value, Profitability Index and Internal Rate 

of Return.  

 

Unit-IV: Dividend Decision: Meaning and Significance – Theories of Dividend – Determinants of Dividend 

– Dividend policy – Bonus Shares – Stock Splits.  

 

Unit – V: Working Capital Decision: Meaning – Classification and Significance of Working Capital – 

Component of Working Capital - Cash Management Models – Cash Budgeting – Accounts Receivables – 

Credit Policies – Inventory Management.  

 

(Case Study is compulsory in all Units) 

Suggested Books:  

1. Brealey,Myers,Allen and Mohanty, Principles of Fin Management, TataMcGrawhill,ND  

2. Pandey IM - Financial Management, Vikas, New Delhi  

3. JC Varshney, Financial Management, Wisdom, Delhi  

4. Brigham and Houston, Fundamentals of Financial Management, Cengage, New Delhi  

5. Banerjii, B., Fundamentals of Financial Management, PHI, New Delhi  

6. Weston & Brigham, Managerial Finance, The Dryden Press,Illinois  

7. James C.Van Horne -- Financial Management & Policy, Prentice Hall of India.  

8. Khan & Jain - Financial Management, Tata McGraw Hill.  

9. RM Srivasthava: Financial Management and Policy, Himalaya Publication.  

10. Robert F Bruner, Case Studies in Finance: Managing for Corporate Value Creation,TMH,New Delhi  

 
 

 

 

 

 

 

 



 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

 (With effect from 2019-20 Admitted batch) 

 

19MBA2C3:  HUMAN RESOURCE MANAGEMENT 

 

 

Objective: to equip the students with basic concepts of Human Resource Management and the various 

functions of HRM including Industrial Relations in the liberalized environment  

 

Unit-I: Introduction: Definition and Functions of HRM; Principles of HRM; Changing Environment of 

HRM; Challenges; Ethical Aspects of HRM.  

 

Unit –II: HR Planning; Concepts; Factors Influencing ; HR planning ; HR Planning Process; Job Analysis ; 

Recruitment and Selection; Tests and Interview Techniques .  

 

Unit –III: Training and Development – Need, Process, Methods and Techniques, Evaluation, Management 

Development; Evaluating Employee Performance; Career Development and Counselling.  

 

Unit – IV: Compensation – Concepts and Principles; Influencing Factors; Current Trends in Compensation – 

Methods of Payment – Incentives and Rewards.  

 

Unit –V: Managing Industrial Relations – Trade Unions – Employee Participation Schemes – Collective 

Bargaining – Marketing Knowledge Workers.  

 

(Case Study is compulsory in all Units) 

Suggested Books:  

1. Venkata Raman C.S., and Srivastiva BK Personnel / Human Resource Management, TMH,ND  

2. Cynthia D. Fisher & Lyle F. Schoenfeld; / Human Resource Management, Wiley India, New Delhi.  

3. DK Tripathi, Human Resource Management: Text & Cases, Wisdom, Delhi  

4. Fisher, Managing Human Resource, Cengage, ND  

5. N.K.Singh / Human Resource Management, Excel Publications.  

6. Jyothi - / Human Resource Management, Pearso Education, New Delhi.  

7. Biswajeet Pattnayak / Human Resource Management, Prentic hell of India New Delhi.  

8. P.S Rao , Essentials of Human Resource Managemen & IR, Himaliya ,Mumbai  

9. Dwivedi &Agarwal, Human Resource Management, Vikas, ND  

10. R.Wayne Mondy and Robert M.Noe, Human Resource Management, Pearson  

 

 

 

 

 

 

 

 

 

 



 

 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

 (With effect from 2019-20 Admitted batch) 

 

19MBA2C4:  OPERATIONS   MANAGEMENT 

 

Objective: to acquaint the students with decision making process and various aspects of Production 

Management.  

 

Unit –I : Introduction : Nature and Scope of Production and Operation Management- Historical Evolution – 

Types of Manufacturing Systems – Differences Between Manufacturing and Service Operations Role of 

Production and Operation Manager.  

 

Unit-II: Production Planning and Control: Stages in PPC – Gantt – PPC in Mass, Batch, and Job Order 

Manufacturing-Aggregate Planning – Maintenance Management – Industrial Safety.  

 

Unit-III: Plant Location: Facility Location and Layout Planning –Types of Layouts – Material Handling 

Equipments – Material Handling Principles – Models Used in Lay Out Designs.  

 

Unit- IV: Productivity: Factors, Affecting Productivity – Job Design – Process Flow Charts – Methods 

Study – Work Measurement – Engineering and Behavioral Approaches.  

 

Unit –V: Material Management –Cost Associated with Inventory – Economic Order Quantity – ABC 

Analysis - Materials Requirement Planning – Just In – Time Production Total Quality Management – 

Acceptance Sampling – Control Charts – Quality Circle – Zero Defects Programmes – ISO 9000 – 

Application of Computer in Production and Operations.  

 

(Case Study is compulsory in all Units) 

Suggested Books:  

1. Gaither & Frazier, Operations Management, Cengage, New Delhi  

2. Panner Selvem, Production and Operation Management, Prentice Hall of India.  

3. Chunnawals, Production & Operation Management Himalaya, Mumbai  

4. Kanishka Bedi, Production & Operation Management, University Press.  

5. Upendra Kachru: Operation Management, Excel Publications.  

6. Adam, E.E& Ebert; R.J. Production and Operation Management, 6th Ed., Prentice Hall  

7. Chary , S.N.Production and Operation Management, New Delhi, Tata McGraw Hill  

8. K Aswathappa & Sridhar Bhatt, Production & Operations Management, Himalaya, Mumbai 

 

 

 

 

 

 

 

 

 

 



 

S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

 (With effect from 2019-20 Admitted batch) 

 

19MBA2C5:  OPERATIONS RESEARCH 

 

Objective: To make the students familiar with operations research tools in the business decision making.  

 

UNIT-I : Introduction – Define Operations Research – Significance of OR -Nature of OR –Characteristics 

OR -Scope of OR in Management – Types of Models in OR – Methodology of OR - Linear Programming - 

Definition – Assumptions in LP Models – Applications of LP – Limitations of LP models – Graphical 

Method – Canonical and Standard Forms of LPP – Simplex Method – Big-M Method – Two Phase Simplex 

Method – Duality – Dual Simplex Method.  

 

UNIT-II : Transportation Models – Northwest Corner Method – Least Cost Method – Vogel’s 

Approximation Method – Test for Optimality using MODI method – Assignment Models – Hungarian 

Methods-Minimisation – Maximisation –Travelling Salesman Problem.  

 

UNIT-III : Game Theory – Game – Value of the Game –Saddle Point – Two Person Zero Sum Game – 

Pure Strategy – Mixed Strategy – Rule of Dominance – Graphical Methods – 2 X n –  

- m X 2 – Method of Matrices approach – Method of LPP – Simulation – Event Type Simulation - Queing  

Problem – Job Sequencing Problem.  

 

UNIT-IV : Decision Theory - Types of Decision Making Environments – Maximax Criterion – Wald 

Criterion –Savage Criterion – Hurwicz Criterion – Baye’s Criterion –Expected Monetary Value Criterion – 

Expected Opportunity Loss Criterion –Expected Value of Perfect Information –Decision Tree 

Analysis(including problems) - Queing Theory- M/M/1 , M/M/c Models only.  

 

UNIT-V : Dynamic Programming – Capital Budgeting Problem – Product Allocation Problem – Shortest 

Path Problem – Assignment Problem – Network Analysis – Critical Path Method – Project Evaluation and 

Review Technique – Crashing.  

(Case Studies are compulsory in all Units)  

 
TEXT BOOKS:  
1. B.S. GOEL, S.K. MITTAL, OPERATIONS RESEARCH, PRAGATI PRAKASHAN PUBLISHERS, MEERUT.  

2. PREM KUMAR GUPTA, DR.D.S HIRA,AARTI KAMBOJ, INTRODUCTION TO OPERATIONS RESEARCH, S.CHAND 

PUBLICATIONS,NEW DELHI.  

3. V.K.KAPOOR, OPERATIONS RESEARCH TECHNIQUES FOR MANAGEMENT, SULTAN CHAND&SONS  

4. KALAVATHY.S, OPERATIONS RESEARCH, VIKAS PUBLISHERS HOUSE PVT LTD  
 

REFERENCES:  
1. ANAND SHARMA, OPERATIONS RESEARCH, HIMALAYA PUBLISHING HOUSE PVT LTD  

2. WINSTON, OPERATIONS RESEARCH,CENGAGE,ND  

3. J K SHARMA, OPERATIONS RESEARCH – THEORY AND APPLICATIONS, MAC MILLAN PUBLISHERS.  

 

 
 

 
 

 



 

  S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

 (With effect from 2019-20 Admitted batch) 

 

19MBA2C6:  COMPUTER APPLICATIONS IN MANAGEMENT 

 

 

 

Objective: The objective of this course is to provide an insight into basic features of Computer Systems and 

their Applications in Managerial Decision Making.  

 

Unit-I: Introduction to Computer Concepts – Elements of computer – Characteristics of a Computer – 

Classification of Computers – Basic Computer Architecture – Input-output Devices  

 

Unit-II Software Concepts: Types of software – Software: its nature and qualities –– Windows Operating 

System Functions -  

 

Unit-III: MS Office- Applications of MS Word in Business Correspondence: letters, tables, mail merge, 

labels  

Applications of MS Excel: Graphs and Charts – Calculation of various financial functions - Ms Access: 

Tables and Queries  

 

Unit-IV: MS Power Point: Introduction – Toolbar, their Icons and Commands – Navigating in Power point - 

Creation of slides, animation, and templates - Designing Presentations – Slide show controls – Making notes 

on Pages and Handouts – Printing Presentations – Customizing Presentations - Auto content Wizard.  

 

Unit-V: Computer Networks: Overview of a Network – Communication processors – Communications 

Media – Types of Network – Network Topologies- Network protocols – Network Architecture.  

Exercises in the above areas is a must  

 

Suggested Books:  
1. Sanjay Saxena and Prathpreet Chopra, Computer Applications in Management, Vikas, New Delhi  

2. Aksoy, Introduction to Information Technology, Cengage, ND  

3. Parameswaran: Computer Application in Business – S Chand, New Delhi.  

4. Management Information Systems by Mahadeo Jaiswal, Monika Mittal, Oxford University Press.  

5. PS Gill, Database Management Stystems, IK Int Pub House, New Delhi  

6. Management Information Systems by D.P. Goyal, MacMillan Publishers.  

7. The Compact guide to Microsoft office, Mansfield Rom, BPB Publications, Delhi.  

8. Sudalaimuthu & Anthony Raj, Computer Applications in Business, Himalaya, Mumbai 17  

 

 

 

 

 

 

 

 

 

 



 

                      S. V. K. P. & Dr. K. S. RAJU ARTS & SCIENCE COLLEGE (A) 

MBA SEMESTER-II SYLLABUS 

 (With effect from 2019-20 Admitted batch) 

 

19MBA2C7:  RESEARCH METHODOLOGY FOR MANAGEMENT 

 

 

Objective: To equip the students with the basic understanding of research methodology and to provide 

insight into the application of modern analytical tools and techniques for the purpose of management 

decision making.  

 

Unit – I: Meaning and Importance of Research – Research Process – Types of Research – Defining Research 

Problem – Formulation of Hypothesis – Testing of Hypothesis.  

 

Unit – II: Research Design – Exploratory Research – Descriptive Research – Casual Research – Sampling 

and Sampling Design – Sampling Methods – Simple Random Sampling – Stratified Sampling – Systematic 

Sampling – Cluster Sampling – Multistage Sampling, Non–Probability Sampling – Convenience Sampling – 

Judgement Sampling – Quota Sampling.  

 

Unit – III: Data Collection – Primary and Secondary Data – Designing of Questionnaire – Measurement and 

Scaling – Nominal Scale – Ordinal Scale – Interval Scale – Ratio Scale – Guttman Scale – Likert Scale – 

Schematic Differential Scale.  

 

Unit – IV: Editing – Coding – Classification of Data – Tables and Graphic Presentation – Preparation and 

Presentation of Research Report.  

 

Unit – V: Non Parametric Tests – Kolmogorov – Smirnov Test – Runs Test for Randomness – Sign Test – 

Median Test – Multivariate Analysis – Multiple Regression Analysis – Concepts and Application of 

Discriminate Analysis and Factor Analysis.  

 

 

Suggested Books:  

1. Mark Saunders, Philip Lewis, Adrian Thornbill, Research Methods for Business Students, Pearson,ND  

2. Churchill, Iacobucci & Israel, Marketing Research: A South Asian Perspective, Cengage, New Delhi  

3. C.R. Kothari, Research Methodology, New Age International.  

4. Carver & Nash, Data Analysis with SPSS, Cengage, New Delhi  

5. Alan Bryman & Emma Bell, Business Research Methods, Oxford University Press.  

6. Donald R. Cooper & Pamela S. Schindler, Business Research Methods 8th Edition, Tata McGraw Hill.  

7. K.V.S. Sarma, Statistics made sample, do it yourself on PC, Prentice Hall.  

8. V P Michael, Research Methodology in Management, Himalaya, Mumbai  
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